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i Outline of the presentation

= The scope of the survey

= The franchiser/franchisee relationship
= The weighting coefficients

= Index methodology

#@% = Some results
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i The scope of the survey

= Short term car rental (B to B only)

s Private car and commercial vehicle

= Activities excluded :
= Rental with driver
= Truck rental
= Long term rental (>12 months)

= Household end users
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* The franchiser and the franchisee

Local client

Europcar’'s Agency

Smith’s Agency

Europcar’s Franchisee :
P Local client

INSEE

PAYS DE LA LOIRE INSEE — VOORBURG GROUP 2004



i The weighting coefficients
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i Index methodology

= Contract pricing

= Client A : price of renting a category A
vehicle per day, with 300 km and
Insurance included

= The problem of quality adjustment
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i Some results

PPIformotorvehicule rental (short-term rental only)
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